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Remimen

PR Series 17R

PR AND CAUSATION
Publxc Relatmm xs Causative To be effective it must cause somethmg.

PR is essentmny a (‘ommumwtmns subject and follows the Communication
formula

" SCIENTOLOGY AXIOM 28

AXIOM 28. COMMUNICATION IS THE CONSIDERATION AND ACTION. OF

... /’IMPELLING AN IMPULSE OR PARTICLE FROM SOURCE-POINT ACROSS A
"DISTANCE 1O RECEIFT-POINT; WITH THE INTENTION OF BRINGING
INTO BEING AT THE RECEIPT-POINT A DUPLICATION AND UNDER-
STANDING OF THAT WHlCH EMANATFD FROM THE SOURCE-POINT.

The formulta of Commumcahon ns (‘ause, sttance, Effect thh Intemmn
- Attentmn and D*.xphcatxon wIiTHH UNDERS’I‘AY\DING :

The component parts of (,ommunicatmn are Considqrntxon, lntenuon, Attenhon.
Cause, Source-point, Distance, Effect, Receipt-point, Duplication, Understanding,

. .the Velgcity of ihe impulse or particle; Nothingness or Somethingness. A
non-¢ommunication consists of Barriers. Barriers consist of Space, Interpositions
{such as walls and screens of fast'movmg particles), and Time. A communication

... by definition, does not need to be two-way. When a communication is returned,
the formula is repeated, with the receipt-point now becoming a source-point and
the former source-point now becommg a receipt-point.

SIGNIFICANCE
Pubhc Relatmns deuls mamly m significances.

It usey those channels of commpunication which com*ey, thought. Some of these
channels are the spoken word, word of mauth, TV, Radio, Cmema, Tapes pictures,
symbols, designs, colors, the written.word as representod in books, signs, advertise-
menis, pamphicis, handouts, newspapers and various combinations. 4ny channel ‘which
conveys thought overtly or covertly is a legitimate channel for public relations use.

" PERSUASION
The object of PR is persuasion {o thmk either new!y or dxfferently or.to keep on

thmxmg the same way.

- Therefore cocrcion: to think in the way reqnired is done by varymg ;dcas
persuasively. - i

INTELLIGENCE -

When coercion takes the form of blackmail or threat PR is no longer PR but has
entered the heiﬂ of mtelligemc _

VIOLI ‘NCE

o When the pehuasmn i3 attempted bv threat of inass vio{ence it has entered the
field of war, - ,
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CWIUTE® PR

thn PR i used mr the imurowmem o!‘ things, - iduals. umditmns or any
promotion of prosurvival factors, it could be uﬂvd “while PR":

BLACK PR

W!wn PR is used for the destruction of ideals or institutions or tepute of pmom
it is called, mdltiom\lly. Black PR, ‘

CAUSATION

Thus it can be seen that the person undertaking PR must be causative. He ia

causing au effect in the fiold of thought by utinzlns the eommunloation clunmh that
- are open to him or that he can develop. ~

He can assign as his source authotitauve persons. He can use authoritative

channels. Or he can make hia apparent -sources hear mom wdaht. Uae of opinion
leaden is » routine mechanism, | .

" He oan in many ways, not the least of which is loﬁc, pets\ude the aoeeptanec and
conﬂnmnce of thoughts he causos to emanate.

' ' !
KNOWNNESS R f |
In duling with products or persona in White PR the PR pmon achieves a his first'
action knownness. This is done by simply repeating oontluuouﬂyoon as mmy channels
s posalble the idemity of what he is :epmmtiuz. ,

To this basic maniﬂmce he must attach mochtod dnmm thlt came the
aeéeptance and undmundma ot‘ the basic siwnmee which 33 boing PRed .

. For tms he eommucs to use suitablo chumek and dwelopt ﬁu’thar chlnneu t‘or
~ hia use,

MESSAGE

: The thounht or p,mmﬁcanee which the PR person is mempﬂn. to convey is called
“the message’,

The PR person must deaﬂy understand this message Nmnlfin otder to cause its
communicaﬁon in thc many varlod ways: required. ‘

PUBLICS
'!'he receipt points of the message are called “pubh»s"

There are many. different publics.” These. are typu or gmupc who mpt
differently from other types or groups. _

“ Itis the task of the. PR person to study and separpte out the dlﬁmnt publica and
~ know what they want or will accept,

It is then his task to couch variations of his message in terms and forms which wilt
be accepted by a pmicular puhlic )

Unless he knows what to oﬂ‘er each diffmnt p\xb!ic his mosaagc will not bcv
received.

The common :Zd of the PR in gamny to know yarious publics is surveys. He has
to know the Reality. tone and scceptarice lavel of esch public he s trylng o rmh
And uge it for that exact pubiic and no ather.
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lMAGINATION ;
As a PR person 18 npe-taung at the CAUSE point he muat be able to IMA(ANI’,

‘In other words he has to be able to think creatively and create images.

Without this ability he cannot conceive. of various forms ‘of his memga or
conceive.of his publics. - :

If he is a type who simply records or writes down only what he soes he wﬂl not be
able to master PR, If he can imagine, he will master PR,

' IDEAL!ZATION _ ‘
'White PR is engaged in IDEALI?ATION at all times to a greater or. lesser degree
The better side of life or persons or dreams or hopes is the subject of White PR.

~ This is true even when the truth of the message isa very high level of betterment
or stature, Here the imagination is used to bring the public chooen into a greatct
awarensss of the xdual

‘e

’ DEGRADATION

Black PR also uses 1magina’don in order to degrade or vmxy or dxscredit an
existing or fancied image.

MIDDLE GROUND

- Common, ordinary dull statement of the js-ness of thmu is hardly classifiable as

PR. [t is- communication of a sort but it is not PR becauue it is only attempting to

inform, it is not attempting to pmuada . , )
TRUTH

Too glowmg. an idealization can be punctumd whon 1t is a lie. |
Too vicious degradation can be exploded when it is a lie.

The only safe ground is to idealize what is :lready tme and when engaged i in Black
PR to degrade what is already ud. )

PERSONA LlTY

d’l‘?e personality of the PR man tends to determine what kind of PR he will do (or
not do

But whether hand!mg Whité PR or Black the successful Pn man or woman misst
be causatfve tmayinauve, energetic and capable of alot cf fnt, hard work.

The middie gmunden who, neither bright nor sour. live a dull monotone and see
anly what they sce do not make PR people,

“Taking or chuosmg photographs or programs the true PR personality moves
zhings, directs’ things, combines things until he gets the effect he wants regardless of
work. Then he lets it roll. For Bleck PR he will twist things around and put out lights
md tear ctoth and move garbage until he gets a suitable awfulness, And then Jets it roll.

The middie gmunder juai records or takes what 5 thexe and lets it go cm-wluch is
170} PR

‘His however is not a hopeless case. All he has to do is decrde to be causatxve and
capable of PR actiong. And then do them with 2 will!
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 SCENES
The PR deals in three Scenes: |
" The EXISTING SCENE is whiit is neally there.

In White PR the idealized scene is:the wag he wants the scene to be
praised by a public. o

In Black PR the veg/uuie.d Scmau thzway he.mnu .ﬂtzéccne..to be
condemned .by a public. o ~

He can actually raise a scene b MM it on degluzde a scene by
condemning it. At times he condemns the. bad to idealize the good.

He must know all thiee scenes wha,teve)cheu doing with PR. He must
haveathescenehemm dwymw.wandpujwtubothwtda
accepted. .
wl‘;leulue whcgléeiymane&ﬁa&acwetc&dm&zzmznmde?
ghaded as then he 4 approac eewungacenean 48 dealdng in
Lhikk with only changu.memphaau.

SPEED
Real PR has to move fast. Thé moment and timeless of an action is so

swiftly gone in PR that great speed is required in apotting, developing and
executing an action.

whothu pushing forn new Ldeats on Aau‘u nedonm a PR has to MOVE FAST.
Becauae 1t '1s all a world of xhought anyway,: the .structures put up by

PR; the campaigns developed, the situations seen and handled all approximate
thought velocity rather than the physical universe.

The time it takes to get:something done must not continue beyond the need
of the message. If it doee, PR has failed.,

PR is always seizing the moment and getting in tho message. And the
moment has a habit of passing. i :

Thus, speed in PR is essential. = -
PR could be called the busiest professioﬁ.

The speed of a PR determinea how many times he can get his subject known
and thought about and wanted or approved or disapproved.

This is what rcally meagures. success in PR: number of timan.
Thus, those wanting a quiet life ehould take- up ucmethiug else. |
But for excitment, PR hae all the plus pointa whether white or black.
~ The world is a PR wcrld today.
‘:And PR 13 a great and useful subjec:. fpf o
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